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TAKE CHARGE OF CHANGE

The industry is ripe for disruption, and Girls Who
Code is already leading the charge to a better
future. The branding must reflect the revolutionary
spirit that lives at the center of the organization.
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TYPOGRAPHY

We’re Building The World’s

Largest Pipeline Of Future
Female Engineers.

YOU CAN'T BE WHAT YOU CAN'T SEE.

We created free lesson plans featuring women in tech for teachers to use
wherever they fit into the school day—from math to history to computer
science. Using these lesson plans, students can explore the hidden history
of women in tech, and uncover how to think like a computer scientist.

FIND A PROGRAM

HEADER THREE
Trade Gothic Next Pro
Heavy Condensed ltalic

HEADER ONE
Trade Gothic Next Pro
Bold Condensed In 1948, Jackson Burke was
commissioned by Linotype to design
Trade Gothic. Burke continued
designing new weights and styles until
1960. True to its name, Trade Gothic

is free of serif decorations and instead

HEADER TWO shows personality through a lack of
Trade Gothic Next Pro uniformity. The result is a delightfully
Condensed eclectic collection that articulates

clearly with a sprinkling of spunk.
PARAGRAPH TEXT Girls Who Code’s message should
Trade Gothic Next Pro be heard near and far. A strong

Regular typographic hierarchy acts as the

system’s scaffolding while enforcing
CAPTION the idea of movement and flexibility
Trade Gothic Next Pro through the introduction of varying
Heavy weights and italics.

COLOR

Color is the life blood of the Girls Who Code rebrand. Developing a vibrant, bold palette

communicates the monumental shift in mindset that the organization promotes while
appealing to the younger audience members. It is youthful, saturated, and emotive without
falling into stereotypically feminine colors.

ELECTRIFIED CITRUS PANTONE 382 C
R:191 G:237 B:0
C:30 M:0 Y:100 K:0
#BFEDOO

FRESHLY SQUEEZED PANTONE 2010 C

R:255 G:168 B:0
C:0 M:39 Y:100 K:0
#FFA800

MINT CHOCOLATE CHIP

TEAM SPIRIT

ROYAL FAMILY

GRAPE JELLY

PANTONE 573 C
R:171 G:232 B:201
C:31 M:0 Y:28 K:0
#ABES8C9

PANTONE 2935 C
R:0 G:59 B:232
C:87 M:75 Y:0 K:0
#003BES8

PANTONE MEDIUM PURPLE C
R:92 G:0 B:66

C:79 M:98 Y:0 K:0

#5C00A8

PANTONE 2585 C

R:46 G:60 B:92

C:92 M:100 Y:23 K:34
#2E005C
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Highly-stylized, close-
cropped portraiture creates
a powerful perspective

of the participants. The
subject faces the camera
straight on with confidence
and conviction, stoic and
unsmiling. The focus locks
in on the subject’s eyes,
emphasizing the importance
of the female gaze.

The stylized blocks are

added to photography of
participants in the Girls Who
Code environments, creating a
cohesive experience with the
rest of the brand. The blocks
are a visual depiction of the
ways the participants interact
with code, using color and
opacity to communicate depth
and dimension.

GRAPHIC STYLES

girlswhocode.com

The graphic system is where
the concept of building blocks
introduced in the logo comes
to life. Each block, based on
the original form in the logo, is
scaled, expanded, and rotated
across the grid to convey the
possibility and potential of code.
It guides the viewer through

the brand experience and is
showcased across all platforms.

Large-scale typography is used
to communicate the brand’s
voice. It is expanded and
cropped, breaking out of the
frame to encourage viewers

to consider the subtext of the
Girls Who Code messaging.

The organization cannot be
confined to the traditional
model, and the graphic system
comes together to reiterate
this idea.



POSTER SERIES

girlswhocode.com

GENERAL CAMPAIGN

College Loops ' it ' 3rd-5th

University-level networks for I
college-aged women interested

in tech to support one another

and help each other persist

and succeed in the field. . from 3—5 PM In room #3441

Join us in room #204 every
Thursday from 4-6 PM!

BEGINNER 7O ADVANCED

CLUB SPECIFIC

WELCOME KIT
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Dear Ms. Saujani,

The first paragraph of a typical business letter is used to state the main point of
the letter, Begin with 3 friendly opening; then quickly transition into the.
purpose of your letter, Use a couple of sentences to explain the purpose, but
do not go into detail until the next paragraph.

Beginning with the second paragraph, state the supporting details to justity
YOUF pUIpose, iy the form of i statistics,
or first Afew thin the body of the letter
should be enough to support your reasoning.

Finally, in the closing paragraph, briefly restate your purpose and why itis
important. If the purpose of your letter is related to your employment, consider
ending yout letter with your centact infermation and title if not included on
letterhead. However, if the purpose is i think about closing wi
gratitude for the reader’s time.

Sincerely,

B

Dr. Tarika Bartlett
CEQ
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Posts Followers Following

girlswhocode .

Pasadena, CA .

Girls Who Code
here to change the face of tech

SIP COLLEGE... ADVOCACY
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200 likes
girlswhocode Want to learn how to code? Check out our clubs at a location near you!
View All 3 Comments

irlswhocode . 3

Rebecca Nawls-Walker is a D), data
scientist, and creative coder based in
Chicago, llinois. Under the artist name
Professor Wrecks, they produce musical
collaborations with glitch artwork utilizing
Max 8. Their work is available as NFTs for
purchase through shrugcitymedia.com.

swipe to view more >

o)) LIKE AG/IRL &

girlswhocode .
Pasadena, CA .

QY [

200 likes

girlswhocode @professor_wreckz is a data scientist, DJ, and creative coder based in
Chicago, IL. Head to our story to learn more about their work. #codewithus
View All 3 Comments

2 HOURS AGO

#CODEWITHUS
#CODEWITHUS
#CODEWITHUS
#CODEWITHUS
#CODEWITHUS
#CODEWITHUS

Getinspired by female-identifying
and nonbinary coders by following
along with our #codewithus series.




WEBSITE

JOIN THE CLUB

Girls Who Code is on a mission
to close the gender gap in
technology and to change the
image of what a programmer
looks like and does.

WHAT WE DO

GIRLS ARE THE
FUTURE OF TECH.

We do more than teach girls to code.
We prepare them to thrive and lead in
the tech workforce

Girls Who Code values diversity, equity
and inclusion as essential to our mission.
We focus our work not only on gender
diversity but also on young women who
are historically underrepresented in
computer science fields.

& girlswhocode.com

& girlswhocode.com

GIRLS CAN CODE

WITH CODE,
THE POSSIBILITIES
ARE ENDLESS

This series is dedicated to the female-identifying
pioneers of code who have, and continue to,
pave the way for the rest of us. They inspire us to
think outside the box and expand our ideas of
what is possible, especially when it comes to
code. These women did not back down from the
challenges or obstacles that stood in their way.

Girls Who Code can teach you the basic skills
you need to start forging your own path. To
celebrate the International Day of the Girl, we

ask you to learn the stories of these inspirational
individuals and to share your own using the

hashtag #codewithus.
MacBook Pro MacBook Pro

& girlswhocode.com & girlswhocode.com
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WE ARE THE TRILE OF CODE

PARTNER CAMPUS TAKEOVER
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SECURITY EXPERT : SPACESHIP PROGRAMMER

Parisa Tabriz, = Margaret Hamilton

#CODEWITHUS
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% ﬁﬁwez is a,ﬁnhhr@ Anamita Guha is a Quantum mmmm Yamilee Beach is the Founder
“de I@er and climate activist; Computing and Al Creator. and CEO of STEM From Dance.
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