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Luhua mountain spring water
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Shandong Luhua Group Co., Ltd. Is a large private enterprise and a national leading enterprisein
agricultural industrialization. The group now has more than 10,000 employees, 26 production bases,
across edible oil, condiments, vegetable processing, and beverage industries. In 2004, Luhua logo was
recognized as “China famous logo” by the country. In 2005, was rated as “China famous brand” by the
country. Luhua has become a favorite Chinese brand among consumers.
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Suitable for mass production and low-cost labels on water packaging, leave a thin blank space on the
back. And this is often what people think is not perfect. But in this design became the core of creativity.
By cutting a few small corners at the upper corners, a painting of mountains and water with

imagination will be presented. The screen is abstract and modern but has the artistic conception of
Chinese landscape painting.
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Look at the back of the beverage package to magnify the creative image on the label.
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The bottle label main color is white. Combined with simple text typesetting and small embellishment.

The simplest design and the fewest elements to reflect the creativity of the packaging design, but also
to convey the pollution-free and pure mountain spring water.
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