
THE BRADLEY 
DESIGNED TO TOUCH & SEE

designed  for  everyone



BUILDING 
A BETTER 
WRISTWATCH

The contemporary wristwatch is an 
amazing feat of engineering, yet it still 
relies exclusively on sight.

When we first set out to create a 
universal timepiece, we focused on 
functionality. We wanted to make a 
product that was accessible to the  
vision impaired, providing an alternative 
to the intrusive talking watches and 
fragile, inaccurate tactile watches 
currently available.

While talking with people who are vision 
impaired, we quickly realized that they 
were as concerned with design and 
fashion as they were with function.  
As we got more feedback from different 
user groups, we found that sighted 
users were also interested in a timepiece 
that allowed them the freedom to both 
see and touch the time.

1. CONCEPT SKETCHES
2. PROOF-OF-CONCEPT 

PROTOTYPES

3. SCALE MOCK-UPS

4. WORKING PROTOTYPES5. REFINING THE DESIGN

6. FINAL PROTOTYPES

GIVING BACK

We make sure everything we do honors our commitment to inclusive 
design — from the products we create, to the organizations we sup-
port. Our primary partner, The Seeing Eye, is committed to enhanc-
ing the independence of blind persons in the United States and 
Canada through the use of seeing eye dogs. We’re donating a por-
tion of every purchase to support their mission. 

OUR STORY DESIGN BLOG SUPPORT SHOP OUR STORY DESIGN BLOG SUPPORT SHOP

OUR STORY DESIGN BLOG SUPPORT SHOP

OUR STORY DESIGN BLOG SUPPORT SHOP

OUR STORY DESIGN BLOG SUPPORT SHOP

WATCH VIDEO

39415c 343740 2e364d f2f2f2 FF8308

WARRANTY GENERAL INQUIRIES FAQRETURNS

Footer

1

Links to same as corresponding Main Nav

The logos are grayed and do not link.

On mouse over image, tranparency in white (70%), 
buttons go to blue #2e364d (see middle image)

www.harrys.com

Currently one affiliated 
company (The Seeing Eye).

Anticipate additional 
companies in +1 year.

Featured products.
links all products to the shopping page.

Special announcement banners are 
text only with 3 or 4 preset text styles 
so that banners can be edited and 
added as needed.

The text should be animated to 
appear immediately overlaying a se-
lected slideshow image and should 
slide away with the image.

The text should appear in a specific 
order and fade in on a timed anima-
tion. Here is an example I found. 
Click “READ ON” and scroll to the 
screenshot below to see the anima-
tion: 
www.thehungergamesexclusive.co
m/issue2/2 

See the text for “jennifer doesn’t hold 
anything back” where the text ap-
pears in a specific order.

OUR PHILOSOPHY

WE BELIEVE THAT GOOD DESIGN
IS NOT EXCLUSIVE BUT INCLUSIVE

Good design is universal, considering everyone - 
from all backgrounds and walks of life

EONE PRONOUNCED 
LIKE THE LETTER “E” 
AND THE NUMBER “1”

Eone was founded with an innovative 
spirit and an unwavering mission: to 
create fashionable products that are ac-
cessible for everyone. We named our 
company Eone—short for everyone—to 
reflect this commitment to inclusive 
design.

It all started back when our founder was 
completing his MBA at MIT’s Sloan 
School of Management. While taking a 
class with a student who was blind, he 
quickly learned that there was not an ac-
cessible wristwatch for those who are 
visually impaired. Through talking with 
our community, he discovered the blind 
don’t want to wear an accessory that 
draws attention to their disability. So he 

gave up on the idea to create a product 
for the blind and instead designed a 
fashion accessory that can be worn by 
everyone. The result was a better time-
piece for all.

In July 2013, we ran a Kickstarter cam-
paign that became one of the top-
funded design campaigns on the site. 
While our crowdfunding goal was 
$40,000, we successfully raised nearly 
$600,000 from 3,861 backers across 
65 countries. We are so grateful to our 
Kickstarter community for helping us 
bring The Bradley to market!

I’m going to show people that I’m not 

going to let this beat me.

I’m not going to let blindness build a 

brick wall around me.

I am going to find a way forward.
 —BRAD SNYDER

Along with many visually 

impaired users, Brad has 

supported and provided 

invaluable feedback 

through the development 

of our timepiece.

For the visually impaired, the 

Bradley makes day-to-day life 

possible without drawing 

attention to their disability. For 

sighted users, the Bradley offers 

a unique and discrete way of 

telling time— whether you’re in a 

business meeting, social 

luncheon, or dark theater.

The Bradley is named after Brad Snyder. 

An ex naval-officer, Brad lost his eyesight 

in an explosion in Afghanistan in 2011.

Brad competed in and won gold and silver 

medals in swimming at the 2012 Para-

lympics in London.
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DESIGN WITH PASSION & PURPOSE

The Seeing Eye is the oldest existing guide dog school in 
the world. Twelve times a year, as many as 24 students at a 
time visit the Morristown, N.J. campus to discover the ex-
hilarating experience of traveling with a Seeing Eye dog.

Their students — people who are blind or visually impaired — 
come from all over the United States and Canada to spend 
up to a month training with their new Seeing Eye dog. While 
they come from varied backgrounds, they all have one trait 
in common: They are motivated by a sense of indepen-
dence and armed with the knowledge that Seeing Eye dogs 
will provide an extra edge to attain success, however they 
may choose to define it.

Join us in supporting The Seeing Eye, as they continue to 
promote independence among people who are visually im-
paired.

We make sure everything we do honors our commitment to inclusive 
design: from the products we create, to the organizations we support. 
Our primary partner, The Seeing Eye, is committed to enhancing the 
independence of blind persons in the United States and Canada 
through training guide dogs for their students. We’re donating a por-
tion of every purchase to support their mission. 
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WHY WE’RE HERE

CREATING THE 
BRADLEY TIMEPIECE

Created in collaboration with product 
designers, engineers, and people with 
vision loss, The Bradley changes the way 
we interact with our timepieces by allow-
ing users to see and touch the time.

Below is a peek into our design process. 
Learn more about how we developed our 
tactile timepiece to see and touch time. 

The Seeing Eye is the oldest existing guide dog school in 
the world. Twelve times a year, as many as 24 students at a 
time visit the Morristown, N.J. campus to discover the ex-
hilarating experience of traveling with a Seeing Eye dog.

Their students — people who are blind or visually impaired 
— come from all over the United States and Canada to 
spend up to a month training with their new Seeing Eye 
dog. While they come from varied backgrounds, they all 
have one trait in common: They are motivated by a sense of 
independence and armed with the knowledge that Seeing 
Eye dogs will provide an extra edge to attain success, how-
ever they may choose to define it.

Join us in supporting The Seeing Eye, as they continue to 
promote independence among people who are visually im-
paired.

MORE FROM EONE

GIVING BACK INSPIRATIONEONE BLOG

Here’s what we’re working on and thinking about at Eone.

Discover how our partners are changing 
the world.

Meet the people who sparked our inspira-
tion and mission.

Explore the latest from our team 
and community.

GIVING BACK

Tim will 
select image

GIVING BACKINSPIRATION

THE SEEING EYE

Clicking on 
icons will anchor 
to the company 
profile below

FEATURED IN
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Break

BUILDING A BETTER TIMEPIECE

HOW YOUR BRADLEY WAS CREATED

We sketched a number of 
variations during that fun, wild 
stage when we thought off 
kinds of crazy ways to tell 
time through touch. It’s where 
the concept for the Bradley 
was born. 

Conc e pt  Sk etch es

Yay Legos! We tested our concept 
by building the movement on a 
larger scale and seeing how people 
interacted with the design. 

PRoo f -O f - Conc e pt  P rototypes

The Bradley, finally completed and ready to 
be produced! 

F i na l  P rototypes

We integrated a sturdy Swiss Ronda 
movement into the Bradley to make 
sure it would keep precise time. 

WOrk i n g  P rototypes

Instead of traditional watch hands, 
time is indicated by two ball 
bearings—one indicating minutes 
(top), and one indicating hours (side). 

TACT I L E  I N NOVAT I O N

Here are a few of the many versions of the 
Bradley we mocked up to learn what would be 
easiest to read by touch. 

Sca l e  mock -ups

After many months of prototyping, and perfecting, 
we took our design to our manufacturers to integrate 
the casing and internal movement into a seamless 
metal body.

r ed e f i n i n g  Th e  D e s i g n

[current page]

[current page]

DESIGN WITH PASSION & PURPOSE

DESIGN INNOVATION

DEVELOPING THE BRADLEY TIMEPIECE:

CONCEPT TO MANUFACTURING

Nav

Main Page, Option 1

Main Page, Slideshow Images

Main Landing Page 2 Design1 Our Story

4 Support

Expanded Nav

Our Philosophy

Inspiration

Break

Image slide, 5s

1  Our Story

2  Design

Outline

Eone Website Redesign Wireframe R11
13 January 2015

Existing Web Colors

NAV OPTIONS

Main Nav Expanded Nav

Design Sketches and How It Works
    Single page featuring early renderings and diagrams of
    how The Bradley works (similar to “Inspiration”)

     *future goal: subnav with icon for each product.

Inspiration
    The Bradley 
    *future goal: opening page with bio pics for inspirational people
     for multiple products

Giving Back
    The Seeing Eye
    *future goal: opening page with image icon for  multiple 
      organizations Eone supports—see “Inspiration”

TO COME: Culture
    Anitipated for 1+ years from now to recruit

Who We Are
    – Philosophy: “We believe”/company philosophy
    – Why We’re Here: Origin Story  [“We started Eone 
       (pronounced, “e” like the letter, and “one” like the number)...”]
     
    *future goal: opening page with bio pics for inspirational people
     for multiple products

4  Support
alt name: Help

Returns
    Existing description and breakout to US and Rest of World

Warranty
    Existing description

General Inquiries
    Existing description 

FAQ
    Existing description 

Footer Newsletter Subscription

Social Media
twitter, pinterest, instagram, facebook, linkedin, google+

5  Shop Link to Shop

3  Blog Link to blog with new Main Nav, added live feed, and
newsletter subscription.

NAVIGATION expands down on click. 
See: www.nixon.com/us/en/clp/new/
(but on click not hover)

with icons, a good example
can be seen at www.beoplay.com

Existing 

Returns page

3 Blog

Links to blog

Blog redesign to come
Features to consider
Fixed Sidebar
– feed with updates to twitter, fb, instagram, news
– newsletter signup below news feed

5 Shop

Existing Shopping page

Existing 

Warranty page

Existing 

General Inquiry page

Existing 

FAQ page

Returns

Warranty

General Inquiry

FAQ

When users click on 
“inspiration” in the nav they 
will be immediately directed 
to the story about Brad 
Snyder. 

We were also anticipating a 
new product in the next 
year which will also have a 
story for this section. When 
the new product is added 
an intermediary page will be 
added with buttons 
featuring a bio pic of the 
inspirational person and 
their name with the name of 
the product.

Transition 
information 
to come. 

Break

Giving Back

Break

Giving Back: Future vision with more affliatied companies (antic. 12 mo.)

Break

Break

Special effect on these pages 
will be a slight zoom motion on 
the background images:
http://www.pushhere.com/process

VIDEO, FULL 
BROWSER WIDTH

This background 
image is video (or 
gif?) made up of snip-
pets of the video. This 
should definitely be 
movement based, but 
not necessarily the 
full video. The full 
video will be played 
when the user clicks 
“watch video.” 

Any suggestions on 
how to accomplish 
this without the page 
getting too big to load 
are welcome.

Example of video 
snippets:
http://www.pushhere.com/so
nnys

GIVING BACK

We make sure everything we do honors our commitment to inclusive 
design — from the products we create, to the organizations we sup-
port. Our primary partner, The Seeing Eye, is committed to enhanc-
ing the independence of blind persons in the United States and 
Canada through the use of seeing eye dogs. We’re donating a por-
tion of every purchase to support their mission. 
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Special announcement banners are 
text only with 3 or 4 preset text styles 
so that banners can be edited and 
added as needed.

The text should be animated to 
appear immediately overlaying a se-
lected slideshow image and should 
slide away with the image.

The text should appear in a specific 
order and fade in on a timed anima-
tion. Here is an example I found. 
Click “READ ON” and scroll to the 
screenshot below to see the anima-
tion: 
www.thehungergamesexclusive.co
m/issue2/2 

See the text for “jennifer doesn’t hold 
anything back” where the text ap-
pears in a specific order.
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WE BELIEVE THAT GOOD DESIGN
IS NOT EXCLUSIVE BUT INCLUSIVE

Good design is universal, considering everyone - 
from all backgrounds and walks of life

EONE PRONOUNCED 
LIKE THE LETTER “E” 
AND THE NUMBER “1”

Eone was founded with an innovative 
spirit and an unwavering mission: to 
create fashionable products that are ac-
cessible for everyone. We named our 
company Eone—short for everyone—to 
reflect this commitment to inclusive 
design.

It all started back when our founder was 
completing his MBA at MIT’s Sloan 
School of Management. While taking a 
class with a student who was blind, he 
quickly learned that there was not an ac-
cessible wristwatch for those who are 
visually impaired. Through talking with 
our community, he discovered the blind 
don’t want to wear an accessory that 
draws attention to their disability. So he 

gave up on the idea to create a product 
for the blind and instead designed a 
fashion accessory that can be worn by 
everyone. The result was a better time-
piece for all.

In July 2013, we ran a Kickstarter cam-
paign that became one of the top-
funded design campaigns on the site. 
While our crowdfunding goal was 
$40,000, we successfully raised nearly 
$600,000 from 3,861 backers across 
65 countries. We are so grateful to our 
Kickstarter community for helping us 
bring The Bradley to market!

I’m going to show people that I’m not 

going to let this beat me.

I’m not going to let blindness build a 

brick wall around me.

I am going to find a way forward.
 —BRAD SNYDER

Along with many visually 

impaired users, Brad has 

supported and provided 

invaluable feedback 

through the development 

of our timepiece.

For the visually impaired, the 

Bradley makes day-to-day life 

possible without drawing 

attention to their disability. For 

sighted users, the Bradley offers 

a unique and discrete way of 

telling time— whether you’re in a 

business meeting, social 

luncheon, or dark theater.

The Bradley is named after Brad Snyder. 

An ex naval-officer, Brad lost his eyesight 

in an explosion in Afghanistan in 2011.

Brad competed in and won gold and silver 

medals in swimming at the 2012 Para-

lympics in London.
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The Seeing Eye is the oldest existing guide dog school in 
the world. Twelve times a year, as many as 24 students at a 
time visit the Morristown, N.J. campus to discover the ex-
hilarating experience of traveling with a Seeing Eye dog.

Their students — people who are blind or visually impaired — 
come from all over the United States and Canada to spend 
up to a month training with their new Seeing Eye dog. While 
they come from varied backgrounds, they all have one trait 
in common: They are motivated by a sense of indepen-
dence and armed with the knowledge that Seeing Eye dogs 
will provide an extra edge to attain success, however they 
may choose to define it.

Join us in supporting The Seeing Eye, as they continue to 
promote independence among people who are visually im-
paired.

We make sure everything we do honors our commitment to inclusive 
design: from the products we create, to the organizations we support. 
Our primary partner, The Seeing Eye, is committed to enhancing the 
independence of blind persons in the United States and Canada 
through training guide dogs for their students. We’re donating a por-
tion of every purchase to support their mission. 
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CREATING THE 
BRADLEY TIMEPIECE

Created in collaboration with product 
designers, engineers, and people with 
vision loss, The Bradley changes the way 
we interact with our timepieces by allow-
ing users to see and touch the time.

Below is a peek into our design process. 
Learn more about how we developed our 
tactile timepiece to see and touch time. 

The Seeing Eye is the oldest existing guide dog school in 
the world. Twelve times a year, as many as 24 students at a 
time visit the Morristown, N.J. campus to discover the ex-
hilarating experience of traveling with a Seeing Eye dog.

Their students — people who are blind or visually impaired 
— come from all over the United States and Canada to 
spend up to a month training with their new Seeing Eye 
dog. While they come from varied backgrounds, they all 
have one trait in common: They are motivated by a sense of 
independence and armed with the knowledge that Seeing 
Eye dogs will provide an extra edge to attain success, how-
ever they may choose to define it.

Join us in supporting The Seeing Eye, as they continue to 
promote independence among people who are visually im-
paired.

MORE FROM EONE
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Here’s what we’re working on and thinking about at Eone.

Discover how our partners are changing 
the world.
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BUILDING A BETTER TIMEPIECE

HOW YOUR BRADLEY WAS CREATED

We sketched a number of 
variations during that fun, wild 
stage when we thought off 
kinds of crazy ways to tell 
time through touch. It’s where 
the concept for the Bradley 
was born. 

Conc e pt  Sk etch es

Yay Legos! We tested our concept 
by building the movement on a 
larger scale and seeing how people 
interacted with the design. 

PRoo f -O f - Conc e pt  P rototypes

The Bradley, finally completed and ready to 
be produced! 

F i na l  P rototypes

We integrated a sturdy Swiss Ronda 
movement into the Bradley to make 
sure it would keep precise time. 

WOrk i n g  P rototypes

Instead of traditional watch hands, 
time is indicated by two ball 
bearings—one indicating minutes 
(top), and one indicating hours (side). 

TACT I L E  I N NOVAT I O N

Here are a few of the many versions of the 
Bradley we mocked up to learn what would be 
easiest to read by touch. 

Sca l e  mock -ups

After many months of prototyping, and perfecting, 
we took our design to our manufacturers to integrate 
the casing and internal movement into a seamless 
metal body.
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    *future goal: opening page with image icon for  multiple 
      organizations Eone supports—see “Inspiration”

TO COME: Culture
    Anitipated for 1+ years from now to recruit

Who We Are
    – Philosophy: “We believe”/company philosophy
    – Why We’re Here: Origin Story  [“We started Eone 
       (pronounced, “e” like the letter, and “one” like the number)...”]
     
    *future goal: opening page with bio pics for inspirational people
     for multiple products

4  Support
alt name: Help

Returns
    Existing description and breakout to US and Rest of World

Warranty
    Existing description

General Inquiries
    Existing description 

FAQ
    Existing description 

Footer Newsletter Subscription

Social Media
twitter, pinterest, instagram, facebook, linkedin, google+

5  Shop Link to Shop

3  Blog Link to blog with new Main Nav, added live feed, and
newsletter subscription.

NAVIGATION expands down on click. 
See: www.nixon.com/us/en/clp/new/
(but on click not hover)

with icons, a good example
can be seen at www.beoplay.com

Existing 

Returns page

3 Blog

Links to blog

Blog redesign to come
Features to consider
Fixed Sidebar
– feed with updates to twitter, fb, instagram, news
– newsletter signup below news feed

5 Shop

Existing Shopping page

Existing 

Warranty page

Existing 

General Inquiry page

Existing 

FAQ page

Returns

Warranty

General Inquiry

FAQ

When users click on 
“inspiration” in the nav they 
will be immediately directed 
to the story about Brad 
Snyder. 

We were also anticipating a 
new product in the next 
year which will also have a 
story for this section. When 
the new product is added 
an intermediary page will be 
added with buttons 
featuring a bio pic of the 
inspirational person and 
their name with the name of 
the product.

Transition 
information 
to come. 

Break

Giving Back

Break

Giving Back: Future vision with more affliatied companies (antic. 12 mo.)

Break

Break

Special effect on these pages 
will be a slight zoom motion on 
the background images:
http://www.pushhere.com/process

VIDEO, FULL 
BROWSER WIDTH

This background 
image is video (or 
gif?) made up of snip-
pets of the video. This 
should definitely be 
movement based, but 
not necessarily the 
full video. The full 
video will be played 
when the user clicks 
“watch video.” 

Any suggestions on 
how to accomplish 
this without the page 
getting too big to load 
are welcome.

Example of video 
snippets:
http://www.pushhere.com/so
nnys

GIVING BACK

We make sure everything we do honors our commitment to inclusive 
design — from the products we create, to the organizations we sup-
port. Our primary partner, The Seeing Eye, is committed to enhanc-
ing the independence of blind persons in the United States and 
Canada through the use of seeing eye dogs. We’re donating a por-
tion of every purchase to support their mission. 

OUR STORY DESIGN BLOG SUPPORT SHOP OUR STORY DESIGN BLOG SUPPORT SHOP

OUR STORY DESIGN BLOG SUPPORT SHOP

OUR STORY DESIGN BLOG SUPPORT SHOP

OUR STORY DESIGN BLOG SUPPORT SHOP

WATCH VIDEO
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WARRANTY GENERAL INQUIRIES FAQRETURNS

Footer

1

Links to same as corresponding Main Nav

The logos are grayed and do not link.

On mouse over image, tranparency in white (70%), 
buttons go to blue #2e364d (see middle image)

www.harrys.com

Currently one affiliated 
company (The Seeing Eye).

Anticipate additional 
companies in +1 year.

Featured products.
links all products to the shopping page.

Special announcement banners are 
text only with 3 or 4 preset text styles 
so that banners can be edited and 
added as needed.

The text should be animated to 
appear immediately overlaying a se-
lected slideshow image and should 
slide away with the image.

The text should appear in a specific 
order and fade in on a timed anima-
tion. Here is an example I found. 
Click “READ ON” and scroll to the 
screenshot below to see the anima-
tion: 
www.thehungergamesexclusive.co
m/issue2/2 

See the text for “jennifer doesn’t hold 
anything back” where the text ap-
pears in a specific order.

OUR PHILOSOPHY

WE BELIEVE THAT GOOD DESIGN
IS NOT EXCLUSIVE BUT INCLUSIVE

Good design is universal, considering everyone - 
from all backgrounds and walks of life

EONE PRONOUNCED 
LIKE THE LETTER “E” 
AND THE NUMBER “1”

Eone was founded with an innovative 
spirit and an unwavering mission: to 
create fashionable products that are ac-
cessible for everyone. We named our 
company Eone—short for everyone—to 
reflect this commitment to inclusive 
design.

It all started back when our founder was 
completing his MBA at MIT’s Sloan 
School of Management. While taking a 
class with a student who was blind, he 
quickly learned that there was not an ac-
cessible wristwatch for those who are 
visually impaired. Through talking with 
our community, he discovered the blind 
don’t want to wear an accessory that 
draws attention to their disability. So he 

gave up on the idea to create a product 
for the blind and instead designed a 
fashion accessory that can be worn by 
everyone. The result was a better time-
piece for all.

In July 2013, we ran a Kickstarter cam-
paign that became one of the top-
funded design campaigns on the site. 
While our crowdfunding goal was 
$40,000, we successfully raised nearly 
$600,000 from 3,861 backers across 
65 countries. We are so grateful to our 
Kickstarter community for helping us 
bring The Bradley to market!

I’m going to show people that I’m not 

going to let this beat me.

I’m not going to let blindness build a 

brick wall around me.

I am going to find a way forward.
 —BRAD SNYDER

Along with many visually 

impaired users, Brad has 

supported and provided 

invaluable feedback 

through the development 

of our timepiece.

For the visually impaired, the 

Bradley makes day-to-day life 

possible without drawing 

attention to their disability. For 

sighted users, the Bradley offers 

a unique and discrete way of 

telling time— whether you’re in a 

business meeting, social 

luncheon, or dark theater.

The Bradley is named after Brad Snyder. 

An ex naval-officer, Brad lost his eyesight 

in an explosion in Afghanistan in 2011.

Brad competed in and won gold and silver 

medals in swimming at the 2012 Para-

lympics in London.

OUR INSPIRATION FOR

The Bradley Timepiece

BRAD SNYDER

SEE ALL PRODUCTS

THE BRADLEY TIMEPIECE

SEE + TOUCH
YOUR TIME

A Tactile Timepiece Designed for Everyone

BRADLEY BLACK BRADLEY CLASSIC

EONE

DESIGNED

FOR EVERYONE

SHOP

NO ITEMS IN CART

Why We’re Here

GIVING BACK

Have a question? Contact us any time at hello@eone-time.com© Eone Timepieces, 2014

Have a question? Contact us any time at hello@eone-time.com© Eone Timepieces, 2014

Have a question? Contact us any time at hello@eone-time.com© Eone Timepieces, 2014

Have a question? Contact us any time at hello@eone-time.com© Eone Timepieces, 2014

DESIGN WITH PASSION & PURPOSE

The Seeing Eye is the oldest existing guide dog school in 
the world. Twelve times a year, as many as 24 students at a 
time visit the Morristown, N.J. campus to discover the ex-
hilarating experience of traveling with a Seeing Eye dog.

Their students — people who are blind or visually impaired — 
come from all over the United States and Canada to spend 
up to a month training with their new Seeing Eye dog. While 
they come from varied backgrounds, they all have one trait 
in common: They are motivated by a sense of indepen-
dence and armed with the knowledge that Seeing Eye dogs 
will provide an extra edge to attain success, however they 
may choose to define it.

Join us in supporting The Seeing Eye, as they continue to 
promote independence among people who are visually im-
paired.

We make sure everything we do honors our commitment to inclusive 
design: from the products we create, to the organizations we support. 
Our primary partner, The Seeing Eye, is committed to enhancing the 
independence of blind persons in the United States and Canada 
through training guide dogs for their students. We’re donating a por-
tion of every purchase to support their mission. 

THE SEEING EYE

THE BRADLEY TIMEPIECE:

Because telling time 

shouldn’t require sight.
INSPIRED BY BRAD SNYDER

SHOP NOW

DESIGNED FOR EVERYONE
GOOD DESIGN IS NOT EXCLUSIVE 

BUT INCLUSIVE

SHOP NOW

2

THE BRADLEY TIMEPIECE
TELLING TIME 

SHOULDN’T REQUIRE SIGHT

SHOP NOW

3

DESIGN WITH 

PASSION & PURPOSE:
EVERY PURCHASE SUPPORTS 

THE SEEING EYe

LEARN MORE

4

#MYEONE
Share Your Photos 

With The Bradley

VISIT INSTAGRAM

5

OUR INSPIRATION

BRAD SNYDER
PARALYMPIC SWIMMER & 

FORMER NAVAL OFFICER

LEARN MORE

Enter your email address

STAY INFORMED. JOIN OUR NEWSLETTER.

send

CUSTOMER SERVICE

hello@eone-time.com
PRESS INQUIRIES

press@eone-time.com
WHOLESALE INQUIRIES

retail@eone-time.com
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send
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Enter your email address

KEEP UP TO DATE. JOIN OUR NEWSLETTER.

send

CUSTOMER SERVICE
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PRESS INQUIRIES

press@eone-time.com
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retail@eone-time.com
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send

CUSTOMER SERVICE
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PRESS INQUIRIES

press@eone-time.com
WHOLESALE INQUIRIES

retail@eone-time.com

Enter your email address

KEEP UP TO DATE. JOIN OUR NEWSLETTER.

send

CUSTOMER SERVICE

hello@eone-time.com
PRESS INQUIRIES

press@eone-time.com
WHOLESALE INQUIRIES

retail@eone-time.com
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Company Logo

Future Affiliated
Company Logo

Future Affiliated
Company Logo

Enter your email address

KEEP UP TO DATE. JOIN OUR NEWSLETTER.

send

CUSTOMER SERVICE

hello@eone-time.com
PRESS INQUIRIES

press@eone-time.com
WHOLESALE INQUIRIES

retail@eone-time.com

WHY WE’RE HERE

WHY WE’RE HERE

CREATING THE 
BRADLEY TIMEPIECE

Created in collaboration with product 
designers, engineers, and people with 
vision loss, The Bradley changes the way 
we interact with our timepieces by allow-
ing users to see and touch the time.

Below is a peek into our design process. 
Learn more about how we developed our 
tactile timepiece to see and touch time. 

The Seeing Eye is the oldest existing guide dog school in 
the world. Twelve times a year, as many as 24 students at a 
time visit the Morristown, N.J. campus to discover the ex-
hilarating experience of traveling with a Seeing Eye dog.

Their students — people who are blind or visually impaired 
— come from all over the United States and Canada to 
spend up to a month training with their new Seeing Eye 
dog. While they come from varied backgrounds, they all 
have one trait in common: They are motivated by a sense of 
independence and armed with the knowledge that Seeing 
Eye dogs will provide an extra edge to attain success, how-
ever they may choose to define it.

Join us in supporting The Seeing Eye, as they continue to 
promote independence among people who are visually im-
paired.

MORE FROM EONE

GIVING BACK INSPIRATIONEONE BLOG

Here’s what we’re working on and thinking about at Eone.

Discover how our partners are changing 
the world.

Meet the people who sparked our inspira-
tion and mission.

Explore the latest from our team 
and community.

GIVING BACK

Tim will 
select image

GIVING BACKINSPIRATION

THE SEEING EYE

Clicking on 
icons will anchor 
to the company 
profile below

FEATURED IN

OUR STORY DESIGN BLOG SUPPORT SHOP

3. Background: f2f2f2; Shop & Cart: Orange (FF8308)

OUR STORY DESIGN BLOG SUPPORT SHOP
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OUR STORY DESIGN BLOG SUPPORT SHOP

OUR STORY DESIGN BLOG SUPPORT SHOP

Break

BUILDING A BETTER TIMEPIECE

HOW YOUR BRADLEY WAS CREATED

We sketched a number of 
variations during that fun, wild 
stage when we thought off 
kinds of crazy ways to tell 
time through touch. It’s where 
the concept for the Bradley 
was born. 

Conc e pt  Sk etch es

Yay Legos! We tested our concept 
by building the movement on a 
larger scale and seeing how people 
interacted with the design. 

PRoo f -O f - Conc e pt  P rototypes

The Bradley, finally completed and ready to 
be produced! 

F i na l  P rototypes

We integrated a sturdy Swiss Ronda 
movement into the Bradley to make 
sure it would keep precise time. 

WOrk i n g  P rototypes

Instead of traditional watch hands, 
time is indicated by two ball 
bearings—one indicating minutes 
(top), and one indicating hours (side). 

TACT I L E  I N NOVAT I O N

Here are a few of the many versions of the 
Bradley we mocked up to learn what would be 
easiest to read by touch. 

Sca l e  mock -ups

After many months of prototyping, and perfecting, 
we took our design to our manufacturers to integrate 
the casing and internal movement into a seamless 
metal body.

r ed e f i n i n g  Th e  D e s i g n

[current page]

[current page]

DESIGN WITH PASSION & PURPOSE

DESIGN INNOVATION

DEVELOPING THE BRADLEY TIMEPIECE:

CONCEPT TO MANUFACTURING

Nav

Main Page, Option 1

Main Page, Slideshow Images

Main Landing Page 2 Design1 Our Story

4 Support

Expanded Nav

Our Philosophy

Inspiration

Break

Image slide, 5s

1  Our Story

2  Design

Outline
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Existing Web Colors

NAV OPTIONS

Main Nav Expanded Nav

Design Sketches and How It Works
    Single page featuring early renderings and diagrams of
    how The Bradley works (similar to “Inspiration”)

     *future goal: subnav with icon for each product.

Inspiration
    The Bradley 
    *future goal: opening page with bio pics for inspirational people
     for multiple products

Giving Back
    The Seeing Eye
    *future goal: opening page with image icon for  multiple 
      organizations Eone supports—see “Inspiration”

TO COME: Culture
    Anitipated for 1+ years from now to recruit

Who We Are
    – Philosophy: “We believe”/company philosophy
    – Why We’re Here: Origin Story  [“We started Eone 
       (pronounced, “e” like the letter, and “one” like the number)...”]
     
    *future goal: opening page with bio pics for inspirational people
     for multiple products

4  Support
alt name: Help

Returns
    Existing description and breakout to US and Rest of World

Warranty
    Existing description

General Inquiries
    Existing description 

FAQ
    Existing description 

Footer Newsletter Subscription

Social Media
twitter, pinterest, instagram, facebook, linkedin, google+

5  Shop Link to Shop

3  Blog Link to blog with new Main Nav, added live feed, and
newsletter subscription.

NAVIGATION expands down on click. 
See: www.nixon.com/us/en/clp/new/
(but on click not hover)

with icons, a good example
can be seen at www.beoplay.com

Existing 

Returns page

3 Blog

Links to blog

Blog redesign to come
Features to consider
Fixed Sidebar
– feed with updates to twitter, fb, instagram, news
– newsletter signup below news feed

5 Shop

Existing Shopping page

Existing 

Warranty page

Existing 

General Inquiry page

Existing 

FAQ page

Returns

Warranty

General Inquiry

FAQ

When users click on 
“inspiration” in the nav they 
will be immediately directed 
to the story about Brad 
Snyder. 

We were also anticipating a 
new product in the next 
year which will also have a 
story for this section. When 
the new product is added 
an intermediary page will be 
added with buttons 
featuring a bio pic of the 
inspirational person and 
their name with the name of 
the product.

Transition 
information 
to come. 

Break

Giving Back

Break

Giving Back: Future vision with more affliatied companies (antic. 12 mo.)

Break

Break

Special effect on these pages 
will be a slight zoom motion on 
the background images:
http://www.pushhere.com/process

VIDEO, FULL 
BROWSER WIDTH

This background 
image is video (or 
gif?) made up of snip-
pets of the video. This 
should definitely be 
movement based, but 
not necessarily the 
full video. The full 
video will be played 
when the user clicks 
“watch video.” 

Any suggestions on 
how to accomplish 
this without the page 
getting too big to load 
are welcome.

Example of video 
snippets:
http://www.pushhere.com/so
nnys



FASHION MEETS FUNCTION
The Bradley was created in collaboration 
between engineers, product designers, 
and vision impaired users

In designing our tactile timepiece, 
we focused on beautiful form and 
exceptional function, creating an 
innovative design that maintains a 
minimalist, modern aesthetic. Rather 
than creating yet another wristwatch  
that requires the user to look at the 
face, we have come up with a creative 
alternative, a wrist accessory you can 
touch to determine the time.

That is why we do not call The Bradley a 
“watch.” We call it a timepiece because 
you can tell time without actually looking 
at—or watching—the face.



NEW ENGINEERING

Instead of traditional watch hands, time 
is indicated by two ball bearings driven 
by magnets beneath the watchface.

If the bearings are moved when 
touched, they spring back to the correct 
time with a gentle shake of the wrist.

titanium body

minutes

swiss quartz movement

raised markers

hours



INSPIRED DESIGN

The Bradley is named after former naval 
officer, Brad Snyder. Brad lost his sight 
from an IED explosion while serving in 
Afghanistan. In 2012, Brad won two gold 
and one silver medals in swimming at the 
London Paralympics.

 “I’m not going  
to let my 

blindness build 
a brick wall 
around me” 

Brad Snyder
Spokesperson for The Bradley



OUR COMMUNITY


